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02/02/2012 01:28:51 PM     Subject: Wks 4-5: Holiday Branding on the Web

Mimi Will

Last edited: 02/05/2012
08:14:34 PM
Messages: 62
Location: Bay Area

Holidays give brands/companies a reason to hold sales, special events and other promotions.
Check these out for February:

1.  From PS Print:  Off the Wall Groundhog Day Marketing Strategies:

http://www.psprint.com/resources/holidays-and-special-events/groundhog-
day/groundhog-day-marketing-strategies.asp

2.  Must-Have Menus Blog for February specials:

http://www.musthavemenusblog.com/2011/01/17/marketing-action-plan-week-
3-forget-3-smaller-holidays/

3.  BrandMill is a marketing consulting/coaching firm (Pittsburgh) that has been building strong
brands over 25 years. Holidays can be another reason to market specials on the Web.  Check
out:

http://www.brandmill.com/?s=ground+hog+day

Other holiday campaigns (scroll down the entire page, please):

http://www.brandmill.com/?s=holiday+marketing

4.  Bwyse February Holiday Marketing Ideas (scroll down to the bottom!)

http://www.bwyse.com/internet_web_site_design_blog_new.asp?blogid=118

5.  GroundHog Day Marketing Specials

http://www.brandmill.com/holiday-marketing/groundhog-day-marketing-lessons/

6.  Retail Promotional Calendar for Holidays around the year:

http://retail.about.com/od/marketingsalespromotion/a/promo_calendar_2.htm

*7 Wild Card:  Did you find other websites that show/tell about holiday marketing throughout
the year?  Please share with us here!
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What good ideas did you discover for Web marketing your product/service (or somebody else's)
during February?  5+ sentences with juicy details, Everybody can answer Everything!

Post Reply

 

02/02/2012 04:09:07 PM     Subject: Re:Wk 4: Holiday Branding on the Web   
Martha Raup

Messages: 34
Location: San Francisco

I followed the links for Must Have Menus, and found it to be a delightful site. I also discovered
their partnership with Constant Contact, which the textbook mentions on pages 126, 530, 745,
and 820, mostly in regard to email campaigns.  Constant Contact is offering free Social
Campaigns for businesses (see http://musthavemenus.constantcontact.com/social-campaigns
/index.jsp) , and for those of us who want to add social media to a Web site, this may be just the
way to begin.

Last night I saw the top 10 brands from the Super Bowl ads, and found it especially interesting in
light of our class discussions. While not directly related to Web Marketing, it does show how
important branding is, and several of the ads shown were from Internet businesses, such as
go-Daddy, and e-Trade.

Here's a review from Montreal Gazette: http://www.montrealgazette.com/entertainment
/Wednesday+Super+Bowl+Greatest+Commercials+2012/6084334/story.html

Martha

  

02/02/2012 09:51:52 PM     Subject: Wk 4: Holiday Branding on the Web

Renu Virdi

Messages: 12
Location: Palo Alto, CA

Speaking generally about sales: I have got so hooked on sales that I usually am reluctant to buy
anything if it is not on sale or does not have a discount. We are continuously bombarded with so
many sales events that it is pretty easy to wait a few days for another sale. Nowadays, holidays
of all types are just an incentive to have a sale.

Recently JCpenny decided to buck that trend and get rid of hundreds of sales
(http://abcnews.go.com/US/wireStory/jc-penney-rid-hundreds-sales-15438661). They plan to be
similar to Walmart and have everyday low prices. It would be good to see how they fare with
this change in their strategy. Nordstrom only has half yearly sales but their sales are considered
an "event".

It is preferable to shop at better quality stores and use their sales, store reward programs and
other incentives to get good deals. However, the marketing and the incentive program needs to
be, for lack of a better word, "polished" or "sophisticated" and inconspicuous. It was great that
many years ago, Safeway and other grocery stores introduced club cards so that people did not
have to bring in coupons. Costco now continuously has sale items but there is no need to bring in
coupons.

Since the recession, sales and incentives have become a very important factor in how we buy
and many companies are trying to change how they do business based on these patterns.

  

02/03/2012 12:36:01 PM     Subject: Re:Wk 4: Holiday Branding on the Web  
Kentrell Davis *7 Wild Card:  Did you find other websites that show/tell about holiday marketing throughout

the year?  Please share with us here!
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Messages: 5
Location: Oakland, Ca

I found this really good link about how Best Buy implemented new marketing strategies in 2009,
so that they can keep up with the big boys like Wal*Mart and Amazon.com.

http://barryjudge.com/best-buys-holiday-advertising-idea

The best part about a big retailer giving away or announcing how that are going to target
customers, is hearing it from the CMO of Best Buy himself. I don't know if that's a smart move,
now all the competitors know their strategy and can flood the media markets that Best Buy is
now seeking out.

 

02/04/2012 08:52:14 PM     Subject: Wk 4: Holiday Branding on the Web  
Katherine Mount

Messages: 10
Location: Santa Clara, CA

Renu... I have to totally agree!  I support a family of four (4) and I must say... if its not on sale,
its not a purchase.  Prior to the recession, prices were low to maintain competition, but now after
and during recession, it appears most companies drove up prices in order to mark them down
again  :(

My company seems to always be offering products at a lower price for sales promotions... my
thoughts... if we sold the product at its lower price all the time, then wouldn't customer return
and repeat there business again for the same low price, therefore, causing business to improve
over a long period of time which would be better for the future, rather than the earning a quick
buck today?

Renu Virdi wrote:

Speaking generally about sales: I have got so hooked on sales that I usually am reluctant
to buy anything if it is not on sale or does not have a discount. We are continuously
bombarded with so many sales events that it is pretty easy to wait a few days for another
sale. Nowadays, holidays of all types are just an incentive to have a sale. .
 

Katherine Mount

 

02/04/2012 09:10:32 PM     Subject: Re:Wk 4: Holiday Branding on the Web

Annette Caves

Messages: 7

Interesting comment about JC Penny. Their new CEO is Ronn Johnson, formerly Vice President of
retail at Apple. He was responsible for the Apple Stores. You don't see a lot of sales there...

 

02/04/2012 09:15:07 PM     Subject: Re:Wk 4: Holiday Branding on the Web  
Annette Caves

Messages: 7

The magazine, "Real Simple" professes to have the best time to buy items by the month. The list
seems too specific, but give an idea of what to look for. http://www.realsimple.com/work-
life/money/spending/best-time-to-buy-00000000028717/index.html

 

02/05/2012 08:13:47 PM     Subject: Re:Wk 4: Holiday Branding on the Web

Mimi Will

Last edited: 02/06/2012
06:30:52 PM
Messages: 62
Location: Bay Area

MW:  Thanks for your good comments here, Class -- your points are updated, and this thread is
staying open for another week to get more Classmates to contribute (and earn some points!)

This month we have Valentine's Day and Presidents' Birthday holiday, Chinese New Year's,
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Mardi Gras, Purim, Black History month, etc. 

There's actually something celebrated EVERY day in February, according to Bizarre & Unique
Holidays website at:  http://holidayinsights.com/moreholidays/february.htm

-- Can Anybody dig up any good Web marketing that's pointing to the holidays and not just
selling food or flowers or chocolates or diamonds, etc.?  Any marketing towards world causes,
for example?

 

02/08/2012 06:22:33 PM     Subject: Re:Wks 4-5: Holiday Branding on the Web  
Tzivia Gettinger

Messages: 10

5. Groundhog day marketing specials explained the tactic of using the seasons to make
promotions that will make you stand out. Gilly Hicks has a special Valentines collection for the
Holiday. The new Valentine's merchandise is sure to draw lots of people in online and into the
stores.

 

02/08/2012 06:24:24 PM     Subject: Re:Wks 4-5: Holiday Branding on the Web

Tzivia Gettinger

Messages: 10

Hallmark.com also has some seasonal Valentine's promotions. Everyone is going to be buying
cards and so the promotions ensure that the cards will be from their company.

 

02/08/2012 08:30:42 PM     Subject: Re:Wks 4-5: Holiday Branding on the Web

Katherine Mount

Messages: 10
Location: Santa Clara, CA

*7 Wild Card:

http://www.mobilecommercedaily.com/2011/12/07/home-depot-ramps-
up-mcommerce-holiday-strategy-via-mobile-ads

I use Pandora all day while I am at work and have noticed the commercial ads have
gotten bigger over the last year. First they were a small banner at the bottom which
you could easily ignore, but companies learned to make the ad bigger for full screen
and make an individual look at the ad, rather than skip over it.  Based on the
technology, I feel the marketing concept used is to be greatly applauded. The add is
guaranteed to be seen and viewed and is something an individual would remember
when forced to acknowledge it to continue using the application.  Marketing, online
and mobile, reaches a large mass of audience and helps promote a company and its
products easily.  The repetition of the ad "sticks" in an individuals mind after multiple
viewings.

Katherine Mount

   

02/09/2012 03:21:21 PM     Subject: Re:Wks 4-5: Holiday Branding on the Web  
Ellen Wong

Messages: 10

3. I'm not a big fan of marketing strategies that provide high discounts (at least, not if I am the
owner of the business), but occasional small discount promotions would be reasonable. I believe
marketing should be done to promote the expertise and quality of services/products, which
justify the prices set by the company. There have been stories after stories of shops going out of
business because they enrolled in Groupon-like contracts. Giving high discounts to customers
may bring a lot of new foot traffic, but it hardly makes for loyal customers who will return
without a coupon deal. I myself am guilty of such behavior as a customer.
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If I were to take on any marketing strategy for the holidays, I would have to go with those laid
out by Brand Mill's blog article, A Thankful and Giving Marketing Strategy. I think their
marketing strategies for the Thanksgiving holiday are respectable and not gimmicky. Further
more, I like their philosophy of giving back through "white sales" versus "black sales."

From the article: "Move toward a more long term strategic way of thinking about putting into
practice a 'White Sale' of giving more added value to your employees, customers, family, friends
and the less fortunate in the communities in which you do business."

The goal of a marketing event/promotion should add to the positive image of the business and
make for lasting customers.

 

02/09/2012 05:19:29 PM     Subject: Re:Wks 4-5: Holiday Branding on the Web

Michael Hanna

Messages: 30

What good ideas did you discover for Web marketing your product/service (or somebody else's)
during February?

To me the most obvious answer is in this week's reading
about Pay Per Click advertising.  Many entrepreneurs who
are building their own Web site (like some of the people in
this class) will likely not have much money available for
advertising.  One of the nicest features of PPC advertising
campaigns is that they can be turned on and off at will.

Many retail businesses are seasonal.  Most retailers have
their heaviest sales between Thanksgiving and Christmas.
A florist might get most of its business in the week or so
leading up to Valentine's Day (and perhaps Mother's Day).

With Pay Per Click, a short, targeted advertising campaign
can bring in new customers during times of peak sales,
and if they have a good experience and bookmark your
site, they may return even if you don't advertise much during
the rest of the year.  This allows a limited stash of marketing
dollars to go farther.  A small amount of paid advertising,
perhaps combined with some attempts at viral marketing
on social media sites, is likely to give you much better
'bang for the buck' than, say, traditional television advertising,
where airing one ad might cost more than a small company's
entire yearly profits.

 

02/10/2012 12:20:41 PM     Subject: Re:Wks 4-5: Brandmill  
Matthew Flynn

Messages: 10
Location: Sunnyvale , CA

http://www.brandmill.com/?s=holiday+marketing

I looked at this website and browsed through the articles.  They are located in
Pittsburgh ,PA. The tone of the site seems to reflect the grittyness of a city that
was once a major  steel-town, but now has a more diversified economy.
The copy on the site conveys some sense of substance, whatever that is.
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Most interestingly, they are willing to criticize their own industry.

http://www.brandmill.com/featured/marketing-man-hates-advertising/

"I answered – and continue to defend myself – that it’s not that I hate advertising, it’s just that I
hate bad advertising that’s created to try extort people into believing in or buying unremarkable
products and services."

For a free market to work well, and be self correcting, it needs to be constructively criticized
by people who know it best, those who are involved in it on a daily basis.  Although it doesn't win
any friends,  it helps bring problems to the surface, which increases the chance that they will be
remedied.

 

02/11/2012 01:16:38 PM     Subject: Re:Wks 4-5: Holiday Branding on the Web

Jason Palomares

Messages: 6

After looking at PS Print's website, it provided me with some good ideas that I could possibly use
for my own project. Since social networking is a common form of communication, I would
integrate a facebook page (Like/Fan Page), which links to my website, so customers could post
their feedback about my products. This could help me understand the needs of the customer. As
an entrepreneur, I would probably not allow ads on my site, since they could be from a
competitor. I rather have customers stay browsing through my product page than some other
company. PS print had plenty of content related to holidays and special events, which I thought
was convenient from a customer perspective. Information is key, especially when promoting a
product online. http://www.psprint.com/resources/holidays-and-special-events/groundhog-
day/groundhog-day-marketing-strategies.asp
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