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02/03/2012 04:40:31 PM     Subject: Wks 4-5: SuperBowl Ads!  
Mimi Will

Last edited: 02/05/2012
08:57:45 PM
Messages: 59
Location: Bay Area

OK, Class, let's have some fun here...

It's Football Weekend on TV and time for the 'parlor games and annual checkup
of the nation's zeitgeist' as NPR states (no 'punts' intended....!)

The uber-expensive $3.5 million for 30-second ad spots are already being
previewed by the cybermasses through (unintentional ?) social marketing!

In this thread, we'll act like cybermarketers as well as customers and the
curious to:

- what companies are represented?  why these?

- what celebrities were represented?  What impact does this have when they are
representing a particular brand (i.e., do the celebs 'match' the brands in a
favorable way)?

- comment on the ads, which ones 'work,' which ones you 'like' and why

- what their effectiveness in this football-event format?  does it matter if there is
good or bad weather at the actual football game event?

- how they generate buzz marketing weeks before they air at the actual event

- what effect this has on sales of the products being featured

- who gets to display the ad, etc. (at the event and online, in media, in printed
form, etc.)?  Are they copyrighted or can anybody just 'take them' off the Web and
pass 'em on?

- what companies were last year's 30-second wonders in 2011?  How were the
themes different?

- what do the ads tell you about 'brainwashing America' through multimedia?

- anything else that popped up for you?

Some browsing references (use their numbers when referring to them in your post)
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1.  Super Bowl 2012 Commercials:  http://www.superbowl-
commercials.org/

2.  Ads by Quarter in Order: 
http://www.businessinsider.com/here-are-the-ads-you-will-see-
on-super-bowl-sunday-2012-1

3.  Top 5 SuperBowl Commercials from Technorati (blogs): 
http://technorati.com/sports/football/article/top-5-superbowl-
commercials-of-2012/

4.  3 Trends to Watch for: 
http://www.clickz.com/clickz/column/2143654/super-bowl-2012-
ads-trends-watch

5.  3 Hidden Themes of this year's ads (what ARE the 3 themes?)
http://www.npr.org/2012/02/03/146336389/3-hidden-themes-of-this-
years-super-bowl-ads

6.  What were the BEST and WORST ads for 2011 Super Bowl? (from The
Poop, Chronicle blog)
How do they compare the the 2012 ones?
http://blog.sfgate.com/parenting/2011/02/06/best-and-worst-super-
bowl-ads-of-2011/

7.  What about for 2010?  What were they about?
http://www.star-telegram.com/2012/02/02/3707296/best-super-
bowl-ad-of-all-time.html

8.  When did the SuperBowl 30-second ads start to 'catch on' and what were the
costs then compared with now?  Where does all that money come from if we are

in a recession? 

9.  Comment on the $3.5 million per 30-second ad (cost? repeat plays on social
media?  quick marketing risk?)  Is this like spending millions on media for the
upcoming presidential nomination contenders, in an era of 99 percenters?

10.  -- Anything else you want to mention about this kind of Web marketing-related
activity?
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Comments on any/all of the above are welcome, 5+ sentences full of facts, figures,
funny stuff, and anything else related to multiple-channel marketing (i.e., in print,
over TV and radio, e-mail, social media, live, etc.)

Post Reply

 

02/04/2012 05:05:22 PM     Subject: Re:Wk 4: SuperBowl Ads!  
Michael Hanna

Messages: 28

- comment on the ads, which ones 'work,' which ones you 'like' and why

- what their effectiveness in this football-event format?  does it matter if there is
good or bad weather at the actual football game event?

Speaking as a customer - and as an all-around party-pooper :-) -
these ads are completely useless and none of them work on me.
Why?

a.  I generally can't stand watching commercials on TV (or
    on the Web either, for that matter).  And I always have
    the Mute button engaged when commercials come on.

b.  I haven't watched a Super Bowl in so many years that I
    haven't even seen any of Apple's Super Bowl ads.  (Well,
    I might have seen one once on YouTube.)  I don't even
    know which teams are playing this year.  I only found
    out today that the event is being held in Indiana, and
    that is only because I have a relative who lives there.

c.  The only TV station that I watch these days is KBS (the
    Korean Broadcast System, on channel 26.3).  Thankfully,
    they don't carry Super Bowl ads, political ads, or most
    of the other ads I detest from American TV stations
    (though they do have Asian-themed ads from McDonald's).
    Instead, they have ads for cars, restaurants, dentists,
    plastic surgeons, and strange food/healthcare-oriented
    gimmicks that are a complete mystery to me.  A number
    of the ads are completely in Korean, which is nice;
    it's hard to get too annoyed at ads in a language I
    can't read.  Though I could do without the closeups of
    people's belly flab and the insides of their mouths.
    I don't pretend to know why Korean marketing people
    think that will help them sell products.  One thing I
    really like about this station is that their shows only
    have one commercial interruption; the rest of the ads
    are before or after the show itself.  I can't believe
    how many Americans are willing to put up with being
    bombarded with commercials every ten minutes. :-(
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02/04/2012 11:57:50 PM     Subject: Re:Wk 4: SuperBowl Ads!  
Ellen Wong

Messages: 9

1. Some typical companies are represented, like Pepsi, Chevy, Budweiser. They
come up with new ads for the Super Bowl every year. Soda, cars, and beer are
probably the most common items in American households. The Super Bowl is a
great way to attract new customers and sway those on the fence.

I also noticed Teleflora had a Super Bowl advertisement. This makes a lot of sense
since Valentine's day is only 10 days away. For all the boys watching, it serves as a
quick reminder and last minute idea.

Ads that use humor or sex tend to work well. All the above mentioned companies
used either theme. When an ad evokes some sort of emotion/reaction, the
message tends to stick in viewers' minds.

 

02/05/2012 09:09:22 AM     Subject: Re:Wk 4: SuperBowl Ads!  
Mimi Will

Messages: 59
Location: Bay Area

Yes, that's IT -- WHO is likely to be watching/seeking out/'pulling' infotainment
from the Web...from a marketing perspective this is potential target market, no
matter how you look at it! 

For some, the SuperBowl is a tribe experience (like Thanksgiving and Christmas for
family time), emotional commitment in a particular team/alma mater, and
reinforcement of personal ideas based on what the group decides at any given
moment (influenced by heavy food and drink!) -- a marketer's dream!  Others (like
those of us working on our HW!) who aren't interested in the (a) football or (b) ads,
can always record/playback the parts they want to see (and there will be plenty of
flashbacks on the news, etc. after the game).

Football or ____ (fill in the blank) doesn't matter so much as the media being used
for marketing in a culture where there are a lot of electronic devices being used by
quick cybersurfers.  This continues to be a top 'buzz marketing' event
(ahead/during/after it actually happens).

Marketers love to analyze and figure out who is likely to be watching and to push
their products as a playful suggestion (people will remember stuff like 'musical'
dogs, tiny Darth Vaders, or cute polar bears drinking Coke) -- all of which is mass
psychology on how people seek new/pleasant experiences, store them in the
'pleasant memory' section of their brains, and recall flashbacks ("I was there, I saw
it first!"), and use that impulse to reinforce buying the products (or at least knowing
about them and referring to them when theye talk with other people.  It's been
happening even before the event with 'buzz marketing' on Twitter and across other
platforms.

Everybody, please continue with your various viewpoints  -- whether as a
consumer, a Web marketer, a consumer, a sports enthusiast, or ___ (fill in the

blank!)  -- and 'buzz here' NOW!
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02/05/2012 08:24:33 PM     Subject: Re:Wks 4-5: SuperBowl Ads!  
Mimi Will

Messages: 59
Location: Bay Area

MW:  We'll wait for another week to get some more contributions here before
updating points -- oh, and for hose who don't watch football, there is a "Puppy
Bowl" on Animal Planet that is supposed to mimic the SuperBowl and has some
darn-cute participants! 

http://animal.discovery.com/tv/puppy-bowl/    

02/06/2012 06:26:42 AM     Subject: Re:Wks 4-5: SuperBowl Ads!  
Janet Blank

Messages: 6

I am like some of the other students above who have no interest in the Superbowl
so this is a topic I have to rethink as I normally ignore this time and usually have
no idea when the Superbowl is on. 

But of course this has always been a huge event in the U.S. so of course Superbowl
ads could possibly be rather important to a company but do they justify the cost
involved in airing them?

If you were to ask me this question and I just answered off the top of my head
without doing any research, I would have to question their importance as I feel for
serious football fans commercials would be a distraction and an annoyance. If I
really wanted to watch game I would be hitting the mute button.  But in doing just
a little research it turns out that I may be perhaps in the minority with my
thoughts.

First off it is stated that 70% of US people do watch the Superbowl so of course that
is lot of potential customers and especially now days when people's entertainment
choices are so varied (people are renting movies, on the web, listening to Ipods,
etc) nowdays and not that many people are watching the same TV shows.  It was
surprising to me actually that so many people do so watch. The mood of our
country seems more fragmented than ever in recent years and everyone seems to
have their own special interests so it is interesting to me that so many people do
still participate in this ritual. The Nielsen Co. said last year that an estimated 111
million people watched. This the case yes Superbowl ads are important.  And in
reading a few articles I did see quite a lot of interest in the Ads  -

Example one -

from this article link

"What most people will be doing while watching those Super Bowl ads"

http://www.mlive.com/business/west-michigan/index.ssf/2012/02
/what_most_people_will_be_doing.html

"Good chance most of those weighing on social media will be women since more
they tend to tune in more for the commercials than the game.

The survey shows that 66 percent of female viewers say they watch as much or
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more for the ads, compared to 46 percent of male viewers."

 

In looking on the web I saw countless commentary/ articles regarding the ads -
particularly the one involving Clint Eastwood and the Chrysler ad - 

http://www.freep.com/article/20120206/BUSINESS0103/120206007/Script-
Chrysler-s-2012-Super-Bowl-ad-s-Halftime-
America-?odyssey=tab|topnews|text|Entertainment

 

And it seems thanks to the web there is a continuation of the ads' messages as so
many people are commenting on them and still want to watch them - people were
complaining that some of the ads had been blocked from youtube due to copyright
issue, etc.

http://weblogs.baltimoresun.com/news/technology/2012/02
/youtube_blocks_chryslers_halft.html

 

"How to watch Super Bowl 2012 commercials online, legally"

http://www.examiner.com/us-headlines-in-national/how-to-watch-super-
bowl-2012-commercials-online-legally

 

 

 

02/06/2012 04:34:53 PM     Subject: Re:Wks 4-5: SuperBowl Ads!  
Renu Virdi

Last edited: 02/06/2012
04:36:46 PM
Messages: 12
Location: Palo Alto, CA

I personally don't like football and I still haven't been able to understand it after 20
years of living in America (I do enjoy soccer and cricket among other
sports). However, I do sometimes watch the superbowls just for the atmosphere
and the advertisements. "New and innovative" ads are supposed to be introduced
at this time and the ads are a big buzz.  

During some years a good ad catches on such as the etrade baby. This year I did
not particularly like any of the ads. It was just amazing to think how much
budweiser and coca cola must have spent because they had so many ads and at
$3.5 million for 30 secs, I hope they got a good return on their money!

One thing that really annoys me is that the ads are mostly geared towards adult
male. The audience for the superbowl ranges from kids to adults so the ads should
be geared towards everyone. There were many ads that I would not like my 10
year old to watch such as the ones for godaddy, fiat, toyota among others. I think
the audience needs to be taken into account when designing advertisements or else
it can really hurt the product. 
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02/06/2012 11:02:56 PM     Subject: Re:Wks 4-5: SuperBowl Ads!  
Samuel Jin

Messages: 6

Football IMO is a very "man" thing-- aggressiveness, sport and competition,
buddies, etc. I think a lot of ads cater towards subconscious marketing to those who
love football-- chevy (tough trucks), doritioes and budweister- snacking foods (for
man caves, snacking on the couch while watching sports), go daddy- sex (scantily
clad women) etc. There's certainly a ton of hype prior to these ads because of the
amount of time and money that goes into this- for that 30 seconds or so you want
to create an incredible impact on the most watched show on the planet. Your reach
is greater than any other game/show, hence you see extravagence and serious
focus on this day.

 

02/07/2012 09:58:50 AM     Subject: Re:Wks 4-5: SuperBowl Ads!   
Martha Raup

Last edited: 02/07/2012
10:01:01 AM
Messages: 34
Location: San Francisco

Interesting topic, and links - thanks! I initially posted a lengthy response that was
wiped out when I inadvertently closed the browser. It's just as well - my views
were of the Bah humbug sort. I only glimpsed a few minutes of the game, which
turned out t be the halftime show. The sound was off, so all I noticed was the
Roman gladiators. How ironic - that was just what I had posted about. The hype
over the ads, and before that over the half-time shows, reminds me of the end of
the Roman empire, when the crowds focused on the frenzy of the gory contests in
the Colosseum (see https://en.wikipedia.org/wiki/Colisseum). [Humm - I just
noticed Wikipedia is using a secure site, https - I wonder what that's all about].

Instead of watching the game, I accepted an invitation to go out for dinner, and we
went to a really great Irish pub (I'm temporarily in the Twin Cities of MN) -
http://www.keeganspub.com/id55.html This website shows some plus and minus
examples for students of Web marketing. For instance, the link I shared has a page
called id55.html, instead of aboutus.html, which is a missed opportunity to keep the
customer aware of where they're at. Also, the title of the page should have been,
perhaps, About Us - Keegan's Irish Pub, or some way of keeping the brand name in
the customer's eye.

On their home page (http://www.keeganspub.com/index.html), they showcase
their social media, but they would save a lot of visual "real estate" if they had
smaller icons, and placed them horizontally, instead of vertically. Also, at least on
my screen, the whole page should shift upwards - too much space is alotted to the
background image - the top margin is too big - so the viewer misses the most
important plug - Best Beer in the Twin Cities 2008

I did get an important tip from this site, though - they have a very nice
"Recommend this site" link, which goes to this page:
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http://svcs.myregisteredsite.com/svcs/tell_a_friend_form.jsp [if this link doesn't
work, try the one on the bottom of the Index page.]  I will study the code, and see
if I can adapt it for my purposes.

One final critique - they have a blog, but again it has a minor flaw that creates a
major impact - the lead photo is way too big! Check it out at:
http://www.keegansirishpub.blogspot.com/ I notice this link includes their very
important keyword Irish in it, but if they hosted it directly on their own website,
they would benefit in terms of branding. Anyway, if you want a taste of their music,
they do include a YouTube link: http://www.youtube.com
/watch?v=0VuuivM3WSU&NR=1

Martha

 

02/07/2012 09:58:45 PM     Subject: Re:Wks 4-5: SuperBowl Ads!  
Ashley Eisele

Last edited: 02/07/2012
10:01:01 PM
Messages: 6

5. The three themes were: marketing to the inner child (a la the Honda farris
Bulhers day off ad), affection for animals (which apparently never gets old- see
VW), and of course sex (Fiat). There's a car ad for each theme, even. I watched a
few of the commercials, and overall felt that they were appropriate for the buzzed
to drunk football crowd, but no more. The one that held my interest most
effectively was the Adriana Lima Fiat ad- She is very 'Fiat' ('foreign'/exotic [though
fiat now has US ties], recognizable, sexy, and sophisticated) and the ad kept the
mystery going until the end. The tagline was simple and effective, and even though
the car was in less than 1/8th of the ad the message was clear- Special fiat=
desirable and fancy. Watch out, VW.

 

02/08/2012 02:34:29 PM     Subject: Re:Wks 4-5: SuperBowl Ads!  
David Lis

Messages: 9

I like football because I played it in high school but I cannot see spending every
Sunday afternoon behind the TV so I usually start watching after Thanksgiving.  So
that is two weeks of regular foot and the 3 weeks of playoffs.

What I really enjoy on Superbowl is the commercials.  Since I have taken
marketing courses, I like to try to figure out what is there target market and how
they are trying to get them to buy the product.

My favorite this year was Clink Eastwood.  He started talking about how the
country is in trouble, especially the car industry in Detroit.  He talked about the
American spirit and coming back from behind.  It ended with the statement: 
"IMPORTED FROM DETROIT".   Then it listed all the Chrysler brands.

The was the commercial was going, I thought that is was going to be commercial
for all the American car companies in Detroit, not just one.  So I believe they all got
a boots at the expense of Chrysler.

The other commercial that I like was General Electric.  It was not really advertising
a specific product per say.  I did show the people working a large steam turbines in
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Schenectady, NY.  This was just a commercial to demonstrate to the public that GE
makes quality products that helps America run.   Because not very many people
buy large industrial power plants.  It was another feel good commercial versus
selling a specific product.

 

02/08/2012 04:33:49 PM     Subject: Re:Wks 4-5: SuperBowl Ads!   
Martha Raup

Messages: 34
Location: San Francisco

I saw two interesting news blurbs on TV:

re: Clint Eastwood/Chrysler ad - the two most American car companies
are....Toyota and Honda. Here's a news article that substantiates what I saw on
CNN: http://content.usatoday.com/communities/driveon/post/2011/06/ranking-
the-two-most-american-cars-are-from-japanese-makers/1

re: Doritos ad - Jonathan Friedman spent $20 to make the Doritos ad with Huff the
Great Dane, and won $1 million. Check it out: http://hamptonroads.com/2012/02
/doritos-ad-featuring-va-beachs-huff-dog-wins-1-million

A graphic designer, he spent $20 shooting the commercial, in which local actor
Derek Leonidoff plays a witness to a cat-astrophic crime, and the dog bribes him
with Doritos not to tell.

Martha

    

 

Discussion List -> Main -> Class Discussions

 

 Mark Topic As Unread 

Go to:  Select a forum    Go

JForum - Wks 4-5: SuperBowl Ads! 2/9/2012 10:56 AM

https://myetudes.org/portal/tool/ec357d38-c3fd-4db6-8028-42e22fd4528f/posts/list/1165690.page


