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02/20/2012 04:16:50 PM     Subject: Wk 7: E-Mail Mktg Trends, 2012  
Mimi Will

Messages: 156
Location: Bay Area

E-Mail Marketing Trends in 2012

There are several current articles on the Web about how e-mail is poised for another big year as the central hub/heartbeat of
any conversations/conversions happening in the digital world.

Please check these out and respond to something you read/heard about either in a particular Website or on an e-mail related blog,
etc., in 5+ sentences with details/examples:

1.  Simms Jenkins on ClickZ Marketing News & Expert Advice, 1/12/12:

- Creative overhaul of message/medium

- More use of mobile

- People who help move their email program from one that manages and delivers emails to a versatile and strategic one that becomes
adept at moving the business forward not just the campaign message

- Integration coordinating deeper teamwork and education with the groups that power email's wingmen (search and social) to
e-commerce, technology, and offline efforts

2.  Peter Ghali, iContact official blog, 1/16/12
coordinating deeper teamwork and education with the groups that power email's wingmen (search and social) to e-commerce,
technology, and offline efforts

- In 2011, email marketing became the central hub of online marketing, and usage of email & social media marketing will likely grow
in 2012

- E-mail engagement will become more important as consumers are faced with overcrowded inboxes. You’ll need to establish a
connection with your subscribers so your message can stand out

- Many email programs (Gmail, Yahoo, etc.) are adding tools to help their users filter out messages that aren’t important (e.g.,
Gmail’s Priority Inbox), so it will be imperative for email marketers to increase their focus on engaging users via open/click options

3.  Maciej Ossowski, "Email Marketer's Success Kit" on Marketing Profs at:
http://www.marketingprofs.com/articles/2012/6734/the-email-marketers-success-kit-five-trends-for-2012

- 2012 is all about tailor-made offers matching the recipients' preferences

- This year will be all about using customer data for newsletter content. Purchase history, website activity, and customer relationship
management (CRM) data will be used widely among top retailers to ensure that their emails are as personal as possible.

- Cross channeling:  2011 was a decisive year for email marketing with ROI at its finest (4000%, according to the DMA). There's a
definite channel and platform infiltration (Facebook fans sign up for newsletters on fan pages, email users hit "Tweet this!" buttons in
messages to share hot offers with their followers, Smartphone users consume email communication while stuck in traffic jams or while
waiting in line at coffee shops.

4.  Your 2012 E-mail TO DO List by Loren McDonald, 11/17/11 from Media Post blogs/E-mail Insider:
http://www.mediapost.com/publications/article/162579/your-email-to-do-list-for-2012.html

Some tactics that will help you keep up with competitors are mentioned:

- List growth/data capture
- Deliverability
- Design/Content/Frequency
- Automation and Segmentation
- Reducing List Churn/Inactivity
- Measurement
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5.  Other topics you've run across that tell about upcoming changes in good o' e-mail?

-- e.g., is personal e-mail getting 'more rude' as people aren't using the Netiquette rules of yesterday?  how do we keep our e-biz
e-mail out of their trash folders?  are older folks straining their eyes reading e-mail o tiny digital devices?  etc.

Post Reply

 

02/21/2012 11:31:56 PM     Subject: Re:Wk 7: E-Mail Mktg Trends, 2012  
Johan Ruiz

Messages: 22

3. E-mail marketing proves the old adage that what is old is new again. Although e-mail advertising has been around as long as the
public internet has been in existence, spamming had decreased its effectiveness of the very message companies were trying to
disseminate. Interestingly enough, Facebook and other social media platforms have turned the "antiquated" model on its head.
Increasingly, our online "friends" are the very ones doing the marketing. By liking certain companies, subjects or articles, they share
with us the topics/products they find interesting. As consumers, we are more prone to act upon the recommendations of our inner
circle as opposed to those outside of it. Catching wind of this growing trend, marketers have ingeniously developed the tools and
marketing campaigns that allows us, the consumers, to do the bulk of the marketing for them. In lean times these low-cost marketing
strategies has proven both cost-effective and and efficient (ROI). Given the power Facebook has developed over the way an entire
generation communicates, this is a trend that seems poised to remain strong for the foreseeable future.

 

02/22/2012 10:23:44 PM     Subject: Re:Wk 7: E-Mail Mktg Trends, 2012  
Katherine Mount

Messages: 30
Location: Santa Clara, CA

5.  Other topics you've run across that tell about upcoming changes in good o' e-mail?
I believe email is always changing based on how companies choose to use or abuse the service.  I find it interesting an article I came
across online regarding email changes and challenges in 2012 stating that social media channels are pulling focus away from email and
how would companies integrate the 2 channels together to optimize market potential.  The article states 69% of young people are no
longer using email and only 35% of companies are implementing a social network connection to address the market no longer using
email.  I think its very odd companies would not start a social network program in order to capture the loss of market which no longer
uses email.  In personal experience, I use my Facebook and Myspace accounts to keep in touch with friends more than I do email...
and never thought about how social media would have more influence  by word of mouth advertising than regular email advertising
distribution.

Changes and challenges for email marketers in 2012: report
Posted 02 February 2012 by Heather Taylor
http://econsultancy.com/us/blog/8896-changes-and-challenges-for-email-marketers-in-2012-report

Katherine Mount

   

02/23/2012 04:46:54 AM     Subject: Re:Wk 7: E-Mail Mktg Trends, 2012  
Sylvia Sanchez
Rodriguez

Messages: 10
Location: palo alto

-ComScore found that mobile phone and smartphone e-mail usage increased 36% on 2010. People find easier to check their e-mail on
their phone than in their computers.//////// -Mobile e-mails has reach 78% of the smartphonephone population, and that people
between 25 and 34 years old were 60% more likely to check their email from their mobile.///////// http://www.computerworld.com
/s/article/9206525/Mobile_phone_e_mail_use_jumps_36_ by Matt Hambien, Jan 26 2011////////// -Japan is on the top list of unlimited
data plans, now it’s happening in the US./////////// - There are predictions that Mobile Ad Spend around the world will be US$3.3 billion
in 2011 and $20.6 billion in 2015.//////////// -Japanese is more advance in mobile behavior, using mobile Web, apps and email more,
but US or Europeans text and play more games.//////// http://mobithinking.com/mobile-marketing-tools/latest-mobile-stats
mobiThinking by Global mobile statistics, 2012

Nitzeli Sanchez Rodriguez
Logur
Always.opportunities@gmail.com
650-669-1419

    

02/23/2012 06:39:25 PM     Subject: Re:Wk 7: E-Mail Mktg Trends, 2012   
Martha Raup

Messages: 80
Location: San Francisco

Thanks for the links, Sylvia. I was especially amazed at how popular Mobile Marketing is becoming. I watched a couple of the videos
from Millennial Media, the second-in-line industry leader (after Google, of course). Here's a link to their videos:
http://www.youtube.com/user/millennialmediavideo

My question - how can one prevent getting ads on the smartphones? It galls me that these company's can send text messages, which
we have to pay for, and we have no recourse. I did list my phone # on the Do Not Call list, but still get some. I even had one company
that signed me up to a $9.99 plan to receive daily text messages - all coming in around 3-5am! The phone company removed the
charges, but still...  By the time we have the laws in place to protect us, there will be something new to annoy us. Anyway, the ad for
Patagonia has a beautiful score, lovely photography, and some good ideas, so that's some consolation...http://youtu.be/2QgKLMgZKI4

Martha
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02/24/2012 09:21:40 AM     Subject: Re:Wk 7: E-Mail Mktg Trends, 2012  
Mimi Will

Messages: 156
Location: Bay Area

Yes, m-phones are a whole new territory, 'ripe for swipe' (as a hacker might say!).  Yet we continue to 'trust' vendors (because of
their sophisticated marketing hype, our dependence on mass marketing trends and buzz marketing, and our limited knowledge on how
vulnerable we are with wi-fi, etc.)...

 

02/24/2012 02:06:48 PM     Subject: Re:Wk 7: E-Mail Mktg Trends, 2012  
Thomas Ford

Messages: 9
Location: San Jose CA

Greetings all,
in our business we haven't thought too much about e-mail marketing however, we stumbled on something this past December that
seems to be a  new trend with small businesses in particular.  And that is video e-mails, now I know that large businesses and
corporations have been doing this for quite some time but it wasn't always available to small business because of the cost.
in our business we specialize in Internet commercials and TV commarcials for our clients. So this is going to be great for us because we
can offer to do this kind of service for our customers. And now that I taking this class I have a better understanding of e-mail
marketing. So guess what, I'm going to add it to my arsenal of web marketing for my company. And also, I will still do some regular
e-mail as well.

   

02/24/2012 02:14:47 PM     Subject: Re:Wk 7: E-Mail Mktg Trends, 2012  
Thomas Ford

Messages: 9
Location: San Jose CA

I have a friend in the security industry who was telling me about new security technology that will be out this summer that's going to
take care of these kinds of problems.

   

02/25/2012 08:56:31 AM     Subject: Re:Wk 7: E-Mail Mktg Trends, 2012  
Mimi Will

Last edited: 02/26/2012
03:56:11 PM
Messages: 156
Location: Bay Area

-- So, fill us in on some details here, Thomas?  

 

02/25/2012 09:22:54 PM     Subject: Re:Wk 7: E-Mail Mktg Trends, 2012  
Joseph Zielazinski

Messages: 8

Personalizing emails and newsletters are examples of marketers following the trends created by social media and search engines like
facebook and google. Rather than wait for a user to search for a product or service, marketers should and are taking advantage of
existing and new tools in order to make recommendations as if they were a close friend or mentor of a person rather than an outside
agent trying to get a sale. As Johan mentioned, Facebook has made huge changes to how marketing works as every user essentially
creates an advertisement everytime they mention a business, service, or product. @Martha: I know exactly what you mean! I am on
the Do Not Call list as well but still get many many telemarketing calls as well as the same daily texts and etc....such a big pain! I
know where I work we are going to be forcing users to install certain security apps such as MobileIron (www.mobileiron.com), which is
more of an IT business solution but allows control over important aspects of phone security. Hopefully Apple and other phone providers
will find a way to address these issues.

 

02/25/2012 10:38:01 PM     Subject: Re:Wk 7: E-Mail Mktg Trends, 2012  
Renu Virdi

Messages: 38
Location: Palo Alto, CA

I use email all the time and in fact have an account in gmail, hotmail, Yahoo!, Outlook among many others! I would love to close most
of these accounts and simplify but it is hard to close once they are opened. There is always something important associated with each
account.

I saw this link and I agree with it that email will still be dominant in 2012.

Inbox Rising: Email Emerges as the Dominant Digital Communication Channel

http://www.clickz.com/clickz/column/2132702/inbox-rising-email-emerges-dominant-digital-communication-channel

However, I have found that many young people seem to have moved away from email and just communicate using text messages,
Facebook or Twitter. They are online all the time but don't seem to respond by email. The only way to get their attention is to text,
tweet or status! I hear things from them that email is too boring, too long and no one uses it anymore except for work! I wonder
whether we are in an email divide just like an age divide!
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Renu

  

02/26/2012 02:55:55 AM     Subject: Re:Wk 7: E-Mail Mktg Trends, 2012  
Michael Hanna

Messages: 57

I'll simply comment on some of the quotes that were provided
above:

- E-mail engagement will become more important as consumers are faced with overcrowded inboxes. You’ll need to establish a
connection with your subscribers so your message can stand out

- Many email programs (Gmail, Yahoo, etc.) are adding tools to help their users filter out messages that aren’t important (e.g.,
Gmail’s Priority Inbox), so it will be imperative for email marketers to increase their focus on engaging users via open/click options

So how about NOT SENDING SO MANY DAMNED MESSAGES TO BEGIN
WITH?  That way, users' in boxes won't be so crowded and
they won't have to make so much effort to filter out all
the garbage.  This would also free up some network bandwidth
and reduce the amount of money companies have to spend on
server and networking hardware.  But wait, that would make
sense. :-(

- This year will be all about using customer data for newsletter content. Purchase history, website activity, and customer relationship
management (CRM) data will be used widely among top retailers to ensure that their emails are as personal as possible.

If so, I predict this year will also be about customers
deleting their Facebook accounts and whatever shreds of
personal data they still have any control over.  Sounds
like a highly effective way to creep out and turn off
customers.  Let's try an example:

"Dear Angela,

All of us at Weighty Matters (TM) are very proud of your
decision to undergo the Premium Liposuction with Tummy
Toughener (TM) and Butt Beveling (TM).  Although your
purchases of Chicken McNuggets (TM) and deep-fried pork rinds
indicate that you will return to your pre-op weight level
within three months, you will be happy to learn that we will
be offering you a 30% discount on our new Cellulite
Shrinkage (TM) program.  Click here to make that fat melt
away:

http://www.tinyurl.com/thunderthighs

We greatly enjoyed your daughter Samantha's starring role in
"Skanky Stewardesses of Schenectady."  Unfortunately, her
MySpace questions about morning sickness and her best
friend Pauline's Twitter recommendation for an appointment
at Gyno Guys (TM) Gynecology Emporium indicate that she
is, in fact, a little bit pregnant.  We would like to help
her through this special time by offering a 20% discount
on Fruc You (TM), our most popular energy drink, a highly
concentrated combination of high-fructose corn syrup and
caffeine.  Click here for details about this delicious
picker-upper:

http://www.tinyurl.com/fructose-heaven

When your son Bobby purchased the second edition of "On the
Floor!  Now! - The Art of Knocking Off Liquor Stores," we
knew that he had ambitions beyond the ordinary.  So we
weren't surprised to see the YouTube video of he and his
friends trashing that Seven Eleven.  Too bad the police saw
it too, but rest assured we'll be happy to offer him a free
one-month trial gym membership after he gets out of Juvenile
Hall.  See the next issue of our newsletter for details.

Finally, the latest buzz on Facebook is that your husband
Daniel has been having affairs with the twin daughters of
your next-door neighbor, Madeline.  Since the girls are
not yet of legal age, and the FBI already served a subpoena
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on your family's Facebook accounts, we think that Daniel
might be interested in our newly-approved Turn Over A New
Leaf (TM) plastic surgery service.  If you elect to purchase
the optional extended warranty, the Feds will not be able to
find your husband before the statute of limitations expires,
or your money back!  Act now before the Feds come knocking
at your door:

http://www.tinyurl.com/new-face-for-old-creep

We look forward to serving you again soon."

:-)

 

02/26/2012 11:03:04 AM     Subject: Re:Wk 7: E-Mail Mktg Trends, 2012  
Mimi Will

Last edited: 02/26/2012
03:55:06 PM
Messages: 156
Location: Bay Area

MW:  Class, good e-mail marketing requires a knack for Netiquette, human relations, and choosing
conservative good 'taste' over just creative enthusiasm that may be inappropriate....no wonder

there is so much 'spam' clogging the network arteries! 

Everybody, your Discussion points to date in Wk 7 have been updated and this thread will remain open for another week for additional
comments/sharings, etc.  'Keep it clean!'

 

02/27/2012 11:01:09 PM     Subject: Re:Wk 7: E-Mail Mktg Trends, 2012  
Katherine Mount

Messages: 30
Location: Santa Clara, CA

speaking of Netiquette's... is it possible to get spam from your own coworkers? i seem to have a lady at work who thinks its "okay" to
forward her religious spiritual emails on a daily basis to me and other coworkers at work. I'm not saying I don't have faith... but not
everyone has the same faith, right? And on really bad days, seeing that as the first email in your inbox just strikes a nerve that seems
to keep your whole day messed up...

How would you politely and politically correct tell a coworker... thanks, but no thanks for the spam... its clogging up my inbox? (LOL)

Katherine Mount

   

03/13/2012 03:28:16 PM     Subject: Re:Wk 7: E-Mail Mktg Trends, 2012  
Mimi Will

Messages: 156
Location: Bay Area

MW:  Thanks, Katherine -- points updated and this thread is now expired.

 

03/15/2012 02:10:46 PM     Subject: Re:Wk 7: E-Mail Mktg Trends, 2012  
Nicole Barnes

Messages: 13
Location: Menlo Park, CA

Sylvia Sanchez Rodriguez wrote:

-ComScore found that mobile phone and smartphone e-mail usage increased 36% on 2010. People find easier to check their
e-mail on their phone than in their computers.  

I have noticed that many emails lists are not supported on mobile email systems, as I have gone from Sidekick, to BlackBerry, to
iPhone in the last 3 years. I have not been able to receive many of my mailing lists alerts due to incompatibility on my mobile device.
Apple has stepped it up with the ability to view HTML in their email client, but messages are still shortened due to date usage. I think
that companies need to find a way to make text more appearing to readers using smartphones, without the use of a "click here" link. I
know that I have converted most of my email usage to my phone, but an email that I cannot read is useless on the go. I have
experienced an abundance of spam messages since I have begun to use daily email lists, and I think that GMail catches most of them,
although it is unfortunate that major email lists, like Groupon, etc, are selling lists. It drives me away from their website and makes
me more likely to unsubscribe. Another reason I've been clicking the unsubscribe button is because of the appearance of apps for
certain websites. I know I disables Groupon's daily emails because it is just as easy to check the app for new deals instead of having
my email clogged with their multiple emails that build up if I do not check them. The same goes with ebay, because most of their
email is clutter and I just want to know their current deals, which are easily available on their iPhone app.

  

03/26/2012 12:07:28 PM     Subject: Re:Wk 7: E-Mail Mktg Trends, 2012  
Mimi Will

Messages: 156
Location: Bay Area

MW:  Thanks, Nicole --
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