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Last edited: 03/02/2012
09:25:31 AM
Messages: 119
Location: Bay Area

Marketing Foothill College through the Website

We are 'marketers,' in COIN 72, so we have to consider who our market is and how they find us and buy
 from us, etc.  No longer is there a printed schedule or The Heights quarterly mailout -- we have just the
 website and word of mouth now:

Take a look at the redesigned Foothill College website, which offers a product/services related to
higher education, enrichment, and community involvement:

http://foothill.edu/index.php 

It includes a webpage that states the Mission, Vision, Values, Purpose, an Offerings:

http://www.foothill.edu/president/mission.php

Contents include the comprehensive MyPortal.fhda.edu gateway, class schedule, and course
catalog. Users need to link to specific Foothill webpages (or guess/use the search feature) for additional
information about programs, support services, courses and more.

NEW:  Students have more choices this summer at Foothill College with a new earlier
summer session start date of *June 11*, along with the traditional start date of *July 2*.
Get important registration instructions at www.foothill.edu, and visit the website
*after April 13* to review the summer class schedule. To give students more options
to fit their busy schedules, Foothill will offer two start times for its popular
six-week summer sessions:

- Summer Session A is June 11-July 20; and
- Summer Session B is July 2?-Aug. 11

Thought Points for Discussion: 

- What do you think?  Does the Website 'market' the College to a broad international audience?

- What gets in the way?

- Explore the College website and comment on any improvement or 'still unsolved' challenges
of working through the site to find what you need (as a consumer)

- Compare with other college websites?

- What would YOU suggest to improve the Foothill site as a marketing tool?

 

03/03/2012 10:53:42 PM     Subject: Re:Wk 8: Who Are Our Customers?  
Katherine Mount - What do you think?  Does the Website 'market' the College to a broad international audience?

I believe the section title for international students is a good method to show the importance to Foothill College to
be a diversified campus, but I don't see any additional international marketing posted on the college site to show
how the college is involved with multi cultural experiences and influences in the community.

- What gets in the way?
When I went to the main home page for the college, the "News" seemed to be a regular headline item.  When
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Messages: 21
Location: Santa Clara, CA

going to the online class search, there is also nothing mentioning of the new summer class schedule to help
generate student interest.  If students are not notified of changes at school, then it is hard to market and
generate excitement for students to make arrangements for additional class availability around personal
schedules.

- Explore the College website and comment on any improvement or 'still unsolved' challenges
of working through the site to find what you need (as a consumer)
I love going to Foothill... but one item always challenged me the most... multiple website platforms used by the
college without a single area to find a list of all associated sites and links.  There are multiple websites and
platforms used for different features at the college and if you loose a link, not having an are which gives a list of
all web link can make for a very frustration "reboot" or "restart" process.  I always had to manually track and
review class/degree requirements when planning classes but the last visit with a counselor proved to be exciting
because the counselor should be dreamlinks (or something) that allows a student in "myportal" to compare your
classes taken against the degree goal you have set and determine which classes are needed and alternatives to
meet the degree goals and create an degree plan.

- What would YOU suggest to improve the Foothill site as a marketing tool?
If there are new, additional or changed activities and events at school; it would help to utilize the email system to
send out mass email communications to let students know about the events and activities.  I have been a student
at Foothill College for 2 years and go to the website several times (e-tudes, myportabl, etc) several times a week
when able for class and information and today is the first time I heard about the new summer class schedule...
which is great news!

Katherine Mount

   

03/03/2012 11:53:34 PM     Subject: Re:Wk 8: Who Are Our Customers?  
Johan Ruiz

Messages: 17

- What do you think?  Does the Website 'market' the College to a broad international audience?
The first I noticed is that the pages seem to load much faster than I remember. Other than the speed of the
website, I noticed few changes. The main page is still a text heavy website with link to the various areas of the
site. I didn't see how the college is marketing itself to an international audience. I would like to see the college
emphasize their extensive array of technology classes (compared to other community colleges in the area). Its
location, the heart of the Silicon Valley, is another selling point that is overlooked. Many an international student
is aware of the unique culture of the Silicon Valley but unless they do some additional research, they would know
that Foothill is located for all intents and purposes in Apple's backyard.

- What gets in the way?
To appeal to an international audience, one who might not be aware of the college, it doesn't stand out in any
way. Additonally, there is little that highlights the features of the campus that would appeal to an international
student. Other than a few pictures depicting students engaged in activities, I wouldn't know what is available. I
also found it ironic that the pages are text heavy and having learned that most web surfers merely scan a page,
their is little in the structuring of the pages to make one want to read any further.

- Explore the College website and comment on any improvement or 'still unsolved' challenges
of working through the site to find what you need (as a consumer)
Working through the website I was frustrated by the inconsistent formatting of the pages. Information is not
presented in a manner that is logical as I frequently found myself retracing to the homepage so that I may
attempt a different path towards the desired information. As mentioned before, I would like the pages to be less
text heavy and tailored towards an audience that will scan the pages.

- Compare with other college websites?
To make an assessment, I visited the website of UC Berkeley. To my surprise, they also produced a text heavy
website that is inconsistent across departments. There were several times where I thought I had left the school
website because the pages offered drastically different layouts and failed to maintain a consistent look and feel to
the site. That site was also a pain to navigate and much of my search was relegated to using the site's search
engine.

- What would YOU suggest to improve the Foothill site as a marketing tool?
Foothill College needs to emphasize its proximity to the Silicon Valley. Few other colleges in the nation offer one
the opportunity to take computer courses in such proximity to the industry that depends on that skill set. For the
enterprising student, that access to entrepreneurial culture of the valley is a major selling point. One that if
packaged correctly would persuade many a student to enroll in its college.
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03/04/2012 10:56:36 AM     Subject: Re:Wk 8: Who Are Our Customers?  
Mimi Will

Messages: 119
Location: Bay Area

Yes, this last point is critical to our location, as Johan mentions...yet the BOTTOM LINE based on State Funding
determines a lot of what is possible (and it translates to more enrollments, higher fees, productivity of
employees, etc.).

Please continue with your good input here, Class....

 

03/04/2012 02:17:55 PM     Subject: Re:Wk 8: Who Are Our Customers?  
Renu Virdi

Messages: 26
Location: Palo Alto, CA

- Explore the College website and comment on any improvement or 'still unsolved' challenges
of working through the site to find what you need (as a consumer)

I agree with Katherine that the multiple website portals really makes it hard to navigate through the system. I
understand that "My Portal" requires a sign in but the basic navigation is so frustrating. Simple things like:

If any link is selected that takes you to "My Portal" the "Go Back" on my web browser (Firefox) does not
work and I cannot go back to the page I came from.
Many times links to the same information is in multiple places on the same page. For example Key Dates
page http://www.foothill.edu/schedule/dates.php has "Class Schedule", "Course Catalog", "Student
Learning Outcomes" on the left side navigation and then again in the middle of the page. Also one link has
name "Approved Course Outlines" and another same link has name "Course Outline of Record" and both go
the the same page.
When you select "Class Schedule" the navigation on the left side is not there so does not provide a
consistent look and feel and navigation.
From the "Course Catalog" page if you do a "Search for Course Description" without entering a department
it takes you to the next page and says go back and enter the department. Sorry but why can't it make you
enter the department before taking you to the next page!

The entire web site needs a user interface design so that it is made more user friendly. For many years it has
actually put me off exploring classes because of the confusion of information.

Many times similar classes are offered at DeAnza and it would be good to see a combined schedule so that you
can look at all the times the class is offered.

The price of the classes are really good value and it is  actually a hidden gem. Not many people realize the value
and this should really be promoted.

"My Portal" has many frustrations too. The system of adding classes is so archaic that it really needs to be
brought up to par.

These are just a VERY few of the problems with the navigation and use of the Foothill web site! It is as if people
have just stuffed as much information as they can on each page without having an overall design.

 

  

03/04/2012 05:05:41 PM     Subject: Re:Wk 8: Who Are Our Customers?   
Martha Raup

Messages: 60
Location: San Francisco

Wow, y'all have done a terrific job of documenting the frustrations with the Foothill site! It always surprises me
when an educational site is not top-of-the-line in functionality. One thing I've appreciated is getting periodic email
alerts of what's happening. They have anchor links that work well on the iPhone as well as the laptop/desktop,
and return to top links too. One of the biggest frustrations I've had is not being able to figure out WHEN each
quarter begins, and WHEN I can sign up for classes!

Pointing out the location and access to Silicon Valley experts is a great idea. And yes, it IS good value for the
money. What I appreciate most, though, is that courses can be completed in 3 months, as opposed to dragging
on for almost 5. Also, the beauty of the campus is exceptional - worth the almost-hour drive (occasionally). And
the student body is wonderfully diverse. BUT - are there actually any International students (that is, who come
here specifically to attend school)? I only recall one student that was recently from another country, and her
English was so poor it made it difficult for her and her classmates. Since online depends so much on writing, I
think that kind of assistance needs to be encouraged. I found it really sad to hear that the classes City College of
SF chose to cancel were English as a second language. That is so fundamental!
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Martha

    

03/07/2012 05:04:03 PM     Subject: Re:Wk 8: Who Are Our Customers?  
Sylvia Sanchez
Rodriguez

Last edited: 03/08/2012
10:11:38 AM
Messages: 7
Location: palo alto

Marketing Foothill College Through the Website I checked out the foothills website and it has very good graphics,
information announcements and activities. I compared it with Stanford and Harvard university website and found
the following differences: Stanford University: -Stanford University emphasizes their interest for research, so
they have links and more information for it. -They have detailed information of events by the day. If you open
their website you can immediately see what will be happening that day (I think is a great idea for people who are
just searching and not looking for specific information). -They have special interest for international student.
-They have a good size space in their home page to advertise sports. -They have a A-Z index. That is super
useful for new users. Harvard University: -They show an enormous emphasizes for sports. -They are ahead on
creation of innovated information. -They have few philosophical statements in their home page. Some of them
come from New York Times newer articles. -If you read the articles and click on the links, you can read some
Harvard blogs, or some other blogs with similar content from the articles. -We need to stop looking at
Universities as The creation of knowledge and rather as sustainable ecosystems. 
-http://schoolecosystem.blogspot.com/2012/02/it-time-to-update-our-education-reform.html -They have in their
home page 2 large sections for Harvard Media and Mobile Harvard. Foothills College: -The home page has
everything you need, so it will save time while searching for the first time. -The information is really clear and it
is organize in a logical way. -I can tell they give a lot of importance to international students.-They are using idea
Marketing which is great, because they are influencing people and students to get involved in the community.

Nitzeli Sanchez Rodriguez
Logur
Always.opportunities@gmail.com
650-669-1419

     

03/08/2012 10:10:20 AM     Subject: Re:Wk 8: Who Are Our Customers?  
Mimi Will

Messages: 119
Location: Bay Area

Your comments are very good, Class, and show us multiple viewpoints!  I, too, can never find the calendar of
deadlines such as dropping with a W, when the next year's sessions begin, etc.

One point previously mentioned about 'professional look' of the website:  we have paid staff in marketing and
Web production, so we do not outsource but use existing personnel.

This is why your comments are valuable to pass on to Marketing (anonynously, of course, as 'class
feedback about the new site')....Everybody, would you mind if I shared some of the things that have
been mentioned above?

03/08/2012 12:31:59 PM     Subject: Re:Wk 8: Who Are Our Customers?  
Matthew Flynn

Messages: 21
Location: Sunnyvale , CA Here's a blog that has a post on the topic of college websites.

http://andrewsullivan.thedailybeast.com/2011/08/why-do-college-websites-suck-so-much.html

"The problem is that college sites are invariably controlled by the marketing arm of the institution, which sees the
site as a recruiting device for future students. So we get giant slide shows of happy (and multicultural!) students
on grassy lawns, virtual campus tours, and empty bloviations from the college president who wants "to welcome
you to Western Flatlands State University, where the future is you!"

"The people who actually use the websites the most - current students, faculty and staff - have to dig past the
flash animations and such to find such hidden items as the course schedule for next semester of the phone
number of the financial aid office."
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This is a diagram the sums of the situation
http://xkcd.com/773/

The above was spawned from this:

http://andrewsullivan.thedailybeast.com/2011/08/why-do-artist-websites-suck-so-much.html

 Filename university_website.png
 Description

  

03/08/2012 01:20:17 PM     Subject: Re:Wk 8: Who Are Our Customers?  
Mimi Will

Last edited: 03/08/2012
01:31:41 PM
Messages: 119
Location: Bay Area

GOOD example, Matthew! 

-- If marketers are not also users themselves of a product/service they are 'pushing' (or making us 'pull'), then

it's all very one-sided and manipulative (or 'clueless'), eh? 

 

03/08/2012 05:21:54 PM     Subject: Re:Wk 8: Who Are Our Customers?   
Martha Raup

Messages: 60
Location: San Francisco

Sylvia Sanchez Rodriguez wrote:

We need to stop looking at Universities as the creation of knowledge and rather as sustainable
ecosystems.  -http://schoolecosystem.blogspot.com/2012/02/it-time-to-update-our-education-
reform.html. 

Great reference for an example of a blog! I like the clean look of it, the use of graphics, the breakup of the text
with links in red, the use of tags, and the small icons for social media. You've got to hand it to Google - they buy
up the best of the products in so many categories! Blogspot is so easy to use, and so many people have made a
variety of blogs, that it really is empowering entire generations...

Martha

    

03/13/2012 03:44:36 PM     Subject: Re:Wk 8: Who Are Our Customers?  
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Mimi Will

Messages: 119
Location: Bay Area

MW:  Good job, Everybody -- all points for this thread are updated and this thread is now expired.

You can continue discussing here 'for free' (as in 'not for points' but for the pleasure of posting/sharing!) 
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